
Every Agusta helicopter can be customised based
on customers’ requests. Gem World, gems are at

home in Rimini. From Brazil the latest beachwear
trends by Flo Maracuyà. High-tech according to
Luxury.

Ogni elicottero Agusta è personalizzabile in
base alle richieste del cliente. Gem World,

le gemme sono di casa a Rimini. Dal Brasile le
tendenze del beach-wear di Flo Maracujà.
L’high-tech di nuova generazione secondo
Luxury.

�аждый вертолет компании Agusta персо-
нализируется под заказ клиента. Gem

World – драгоценные камни в �имини как у
себя дома. �енденции пляжной моды из �ра-
зилии от Flo Maracuja. �ысокие технологии
нового поколения по мнению Luxury.

designLUXURY
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design

Tailored
Agusta Westland customises every model to fit
customers’ requirements

by Francesco Cusmai
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A different and precious Rimini, the first
edition of Gem World, a showcase for
companies in the jewel sector

The Wonders
of Earth

The Wonders
of Earth
Fundamental components of the

earth’s crust, gems have always
been appreciated as ornaments and
over the years have been sold, mar-
keted and included in several presti-
gious collections. The first edition of
Gem World, the B2B show devoted
to precious stones, closed last 9 Ju-
ne. It was a success for Rimini Fiera
which, in partnership with Asso-
gemme, has created a new impor-
tant meeting point for the compa-
nies that process materials for je-
wellery, a fair that was different
from all the other shows organised
in Italy. 2,583 professional visitors,

including 213 foreign operators, vi-
sited the 3-day show. Worth men-
tioning were foreign delegations, in
terms of numbers, and the nume-
rous one-to-one meetings that led
to the first business contacts and
appreciated the show quality. Bu-
yers and companies alike said to be
confident as for the future enlarge-
ment and consolidation of this exhi-
bition.“Rimini Fiera – said Piero
Venturelli, the fair general director –
was set up to make the difference.”
“The new jewel show was a suc-
cess – continued Paolo Cesari, As-
sogemme president – a true invest-

ment for exhibitors.” “Rimini Fiera
– said Luca Todescato, Gem World
project manager – is satisfied for
the results attained by this show
which focused on a particular sec-
tor and differentiated itself from the
ordinary exhibitions, a bet that tur-
ned out to be successful. And in
view of the next appointments, a
privileged channel with Eastern
and Balkan countries is also being
drawn up with the aim of wide-
ning participation from Italian
companies.” After the first suc-
cess, new proposals are already
underway for the next year.

IN THESE PAGES,
IMAGES OF
PRECIOUS STONES
AND MATERIALS ON
SHOW AT THE GEM
WORLD EXHIBITION
IN QUESTE PAGINE,
IMMAGINI DI PIETRE
E MATERIE
PREZIOSE ESPOSTE
DURANTE LA
MANIFESTAZIONE
GEMWORLD
&а этих
страницах:
изображения
драгоценных
камней,
выставленных на
время GemWorld
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Hanno partecipato pro-
duttori del calibro di

Swarovsky e Signity; Cesa-
re&Rinaldi dall’oriente; Allegra

Gruppo Formica con le sue perle;
Athena per il mondo dei bijoux je-
wels; Alessio Tinozzi con le “pietre
ecologiche” e molti altri.

%выставке приняли
участие такие

производители, как Swarovsky
и Signity, с востока - Cesa-
re&Rinaldi, Allegra Gruppo For-

mica со своим жемчугом, Athe-
na в области бижутерии, Ales-
sio Tinozzi с его
«экологическими камнями» и
многие другие.

The event was attended by pre-
stigious brands the like of Swa-

rovski and Signity, Cesare&Rinaldi
from the Orient, Allegra Gruppo
Formica with its pearls; Athena for

the world of bijoux jewels; Alessio
Tinozzi with his “ecological stones”
and many others.featured two
myths: Greta Garbo and the great
film director Ingmar Bergman.

L U X U R Y

110L U X U R Y S t y l e o f L i f e

beachwear

DaringDaring
with Glamourwith Glamour

Colour, warmth,
lightness and joy,
the idea of summer
by Flo Maracujà.

by Cristina Andretta

L U X U R Y

IN THESE PAGES, IMAGES OF SOME CREATIONS 2008 FOR BEACHWEAR BY
FLO MARACUJÀ

IN QUESTE PAGINE, IMMAGINI DI ALCUNE CREAZIONI 2008 PER IL BEACH
WEAR DI FLO MARACUJÀ

�а этой странице: изображения некоторых купальников Flo Maracuya’
2008

Summer means colour, lightness, joyand Flo Maracujà has rightly drawn in-
spiration from these ideas to create its
spring-summer 2008 collection, adding a
lot of fantasy and a touch of veiled sen-
suality. High cut or low rise bikinis, in a
rich colour palette that includes blue,
bright green red, white, yellow and black,
often matched with contrasting bras in
order to create an effect of liveliness, the
ideal for those women who like to dare
and be glamorous also on the beach. Not
only two-piece suits, but also one-piece
suits and trikinis, with sinuous lines that
show off the figure with calm sensuality,
and also with a playful touch. To be mat-
ched with light and loose kaftans with flo-
ral motifs, but also with shorts or cover
ups that fit every woman’s personal ta-
stes. Crochets, beads and paillettes deco-
rate each piece with really original motifs,
from bikinis to one-piece suits made of
100% Lycra to lend softness and lightness
to each suit. It really needs to be underli-
ned that Flo Maracujà allows every wo-
man to express her femininity in a funny
way and feel confident with her body.
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hi-tech
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Prestigious, innovative and elegant: the
new Belinea s.book 1 is a unique

notebook for elegance and functionality.
Ultra-portable and ultra-light, Belinea
s.book 1 is intended for all those users who
need mobility and technical flexibility and
who like to distinguish themselves for
design and elegance.

Pregiato, innovativo ed elegante: il nuovo
Belinea s.book 1 è un notebook unico per

eleganza e funzionalità. Ultra-portatile e ultra-
leggero Belinea s.book 1 si rivolge a tutti coloro
che esigono mobilità e flessibilità tecnica e che
amano distinguersi per design ed eleganza.

1енные инновационные и элегантные: ноутбуки Belinea s.book 1 по праву мо-
гут считаться первыми по изящности и функциональности. Очень легкие и

удобные, они созданы специально для
подвижных и гибких людей, которые
хотят выделяться из толпы своим не-
повторимым стилем и интересными ди-
зайнерскими находками.

BELINEA

BENQ

BenQ announces it has introduced
on the market two new Home

Cinema projectors with 1080p (full
HD) resolution: W5000 and W20000.
The two new models offer real movie
quality thanks to their exclusive
proprietary Senseye technology.

BenQ annuncia l’introduzione sul
mercato di due nuovi proiettori da

Home Cinema con risoluzione 1080p
(full HD): W5000 e W20000. I due
nuovi nati garantiscono un’esperienza
di puro realismo cinematografico
grazie all’esclusiva tecnologia
proprietaria Senseye.

-омпания BenQ выпустила новые
проекторы для домашних

кинотеатров с разрешением 1080p (full
HD): W5000 b W20000. Эти новинки
гарантируют поистине
кинематографическое качество
благодаря эксклюзивной технологии
Senseye.

Olidata presents a new line of
Personal Computers with a

totally innovative design that
identifies the new products by
translating the company features into
shapes and lines. Among other
things, the switch-on key and
aluminium inserts are highly
recognisable.

Olidata presenta una nuova
linea di Personal

Computer, dal design
totalmente innovativo che
dall’idea di identificare i nuovi
prodotti traducendo in forme
e linee il carattere dell’azienda.
Fra l’altro il tasto di accensione
e gli inserti in alluminio
saranno altamente
riconoscibili.

Olidata представляет новую
линию персональных

компьютеров с инновационным
дизайном. .еобычные формы и
линии позволяют узнать характер
компании, но выделяют эти
новинки из общей массы. 0омимо
всего прочего очень узнаваемыми
станут кнопка включения и
алюминиевые вставки.

OLIDATA

TOSHIBA

�

�

�

Образ как искусство.
-омпания Toshiba снова

бросает вызов, представляя
новые телевизоры серии
XF355D с широкоформатным
экраном. +лагодаря
высочайшему качеству и
великолепному дизайну эти
телевизоры прекрасно
впишутся в любое окружение.

Immagini allo stato dell’arte. È la
nuova sfida di Toshiba con i nuovi

televisori della serie XF355D con
schermo in Alta Definizione. Il
massimo della qualità ma anche degli
splendidi elementi da inserire
nell’arredo domestico.

State of the art images. This is
the new challenge Toshiba

proposes with its new XF355D
TVs with high definition screen.
Top quality, but also very beautiful
furnishing items.

�

It is the

BELINEA

BENQ

OLIDATA

TOSHIBA

High technology, design, innova-
tion. The new high-tech products
mark the passing of time and the
evolution of society.

Alta tecnologia, estetica, innovazione. I nuovi prodotti high-tech scandisco-
no l’avanzare del tempo e l’evoluzione della società.

,ысокие технологии, эстетика, инновации. .овые производители high-tech
скандируют продвижение вперед во времени и эволюцию общества.

E’ la tecnologia.
Technology

Это – технология.
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Increasingly demanding custo-
mers are the protagonists of

the new luxury markets, and cu-
stomisation has now become e
“must have”, even when the pro-
ducts we refer too are not exactly
ordinary. Agusta Westland motto
is fitting the needs of customers,
the only protagonists when choo-
sing their helicopters. Despite the
wide range available, from one-
to three-turbine models, each he-
licopter, even though of the same
model, is unique and personal. Fi-
ve models for VIP transport:
AW119 Ke, AW109 Power,
Grand, AW139 and AW101. Inte-
riors, decoration and cabin equip-



ment all undergo comprehensive
modifications. The supplier offers
maximum versatility as for the
choice of the number of seats,
their position and orientation ba-
sed on a principle of modularity.
Total flexibility that allows custo-
mers to shift from a configuration
suitable for passenger transport to
a flying office or a meeting room.
The cabin is separated by the pas-
senger zone by a “limousine win-
dow” like system. Equipment on
board is designed taking into ac-
count even the slightest details
and includes HI-FI system with
embedded speakers, CD-DVD,
MP3 player, iPod, e-game console,

satellite phone, mini-bar, adjusta-
ble lights, air conditioning and
much other. Several important
agreements have been signed
with Versace, Frau and many
other leading firms in order to
grant the best possible quality le-
vel on the market for any business
and entertainment needs. This cu-
stomer-oriented approach also
continues in after-sales service,
which offers full assistance, ran-
ging from constant maintenance
to pilot training through flight si-
mulator. The main seats for the
completion of executive helicop-
ters of Agusta Westland are Ver-
giate (Italy) and Philadelphia (US).

TWO AGUSTA
AW109 POWER

HELICOPTERS
AND SOME
INTERIORS

DECORATED BY
VERSACE

MAISON
DUE ELICOTTERI

AGUSTA
AW109 POWER

E ALCUNI
ALLESTIMENTI

INTERNI CURATI
DALLA MAISON

VERSACE
.ва вертолета
Agusta AW109

Power и
некоторое

внутреннее
оснащение,

выполненное
домом Versace
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Clientele sempre più esigenti
sono protagoniste dei nuovi

mercati del lusso, personalizzazio-
ne diventa un “must” irrinuncia-
bile anche quando i beni in ogget-
to non sono proprio comuni. La
parola d’ordine di AgustaWest-
land è orientamento al cliente,
unico vero protagonista della scel-

Elicotteri su
misura
AgustaWestland
personalizza ogni
modello in base
alle richieste del
cliente
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TWO AGUSTA
AW139

HELICOPTERS AND
DIFFERENT KINDS OF

FABRICS,
EQUIPMENT AND

INTERNAL FINISHES
DUE ELICOTTERI

AGUSTA AW139 E
DIVERSI TIPI DI

TESSUTI,
ALLESTIMENTI E

FINITURE INTERNE
.ва вертолета

Agusta AW139 и
различные типы

тканей,
оснащения и

окончательной
отделки

ta del proprio elicottero. Non-
ostante l’ampia gamma a disposi-
zione, dai monoturbina ai triturbi-
na, ogni elicottero, anche se dello
stesso modello, risulta inimitabile
e personale. Cinque i modelli per
trasporto VIP: AW119 Ke,
AW109 Power , Grand , AW139
e AW101. Allestimento interno, -
livrea ed equipaggiamenti in cabi-

na sono tutti oggetto di intensa
elaborazione finale. Si denota la
massima versatilità che permette
di scegliere il numero di posti, la
loro posizione e orientamento al-
l’insegna di un efficace principio
di modularità. Flessibilità totale
che permette di passare da una
configurazione adatta al tra-
sporto passeggeri ad ufficio vo-

lante piuttosto che sala riunioni.
La cabina di pilotaggio è separa-
ta dalla zona passeggeri tramite
un sistema del tipo “limousine
window”. La dotazione di bordo
è assolutamente curata nei mini-
mi particolari e comprende l’im-
pianto Hi-Fi con altoparlanti a
scomparsa, CD-DVD, lettore
MP3, ipod, e-game consolle, te-

lefono satellitare, frigobar, luci di
lettura orientabili, aria condizio-
nata e molto altro ancora. In pro-
posito sono stati realizzati impor-
tanti accordi con Versace, Frau e
molte altre importanti aziende al
fine di raggiungere il miglior li-
vello qualitativo sul mercato per
ogni esigenza di business ed en-
tertainment. L’approccio custo-
mer-oriented prosegue poi anche
nel post-vendita con una totale
assistenza che spazia dalla ma-
nutenzione costante fino all’ad-
destramento del pilota con ad
esempio attività al simulatore. Le
principali sedi per la completion
degli elicotteri executive di Agu-
staWestland sono Vergiate (Ita-
lia) e Philadelphia (Stati Uniti).
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-се более требовательные
клиенты становятся главными

героями нового рынка роскоши, а
персонализация становится
необходимым элементом даже
когда речь идет о
малораспространенных люксовых
объектах. .евиз компании Agusta-
Westland - это ориентация на
покупателя, единственно важного
лица в выборе личного вертолета.
2есмотря на широкую гамму
моделей, от одно- до трех-
турбинных вертолетов, каждая из
них становится неповторимой и
уникальной. 0омпания предлагает 5
моделей дял VIP-клиентов: AW119
Ke, AW109 Power, Grand, AW139 и
AW101. -нутреннее оснащение –
от дизайна до оборудования кабины
– продумывается и
прорабатывается до последней
детали. 1аксимальная
вариативность и модульное
устройство позволяют выбирать
количество мест, их позицию и
ориентацию. Абсолютная гибкость
комплектации предоставляют
возможность выбора от простой
конфигурации, предназначенной
для перевозки пассажиров, до

«летающего офиса», больше
похожего на зал для совещаний.
0абина пилота отделена от
пассажирской зоны системой,
подобной «экрану лимузина».
Оснащение на борту продумано до
мелочей и включает систему Hi-Fi
с выдвижными колонками, CD-
DVD, MP3-проигрыватель, Ipod,
панель E-game, спутниковый
телефон, мини-бар,
регулирующиеся лампы для чтения,
кондиционер, и многое другое.
0омпания также заключила
несколько договоров с Versace, Frau
и другими значимыми компаниями
для того, чтобы достичь
максимального уровня качества
каждого отдельного бизнес- или
развлекательного элемента.
Орриентированный на покупателя
подход продолжается и после
продажи и включает в себя полный
спектр услуг, начиная с
постоянного техобслуживания до
обучения пилотов с помощью
авиасимуляторов. Основные
центры комплектации вертолетов
компании AgustaWestland находятся
в -ерджате (/талия) и
5иладельфии (46А).

Вертолеты по размеру
«Агуста Вестланд» персонализирует каждую
модель по запросу клиента.

SOME AGUSTA
GRAND HELICOPTERS

WITH INTERIORS.
TOP, THE EXTERIORS

BY VERSACE.
ALCUNI ELICOTTERI

AGUSTA GRAND CON
INTERNI. IN ALTO, LA

LIVREA ESTERNA
CURATA DA
VERSACE.

2екоторые
вертолеты Agusta

Grand с
«внутренностями»,

внешнее
оформление,
выполненное

Versace.


